


Influential, inventive and sought-after, these are the 
interior architects and designers whose hotels are making 

a splash from Paris to New York. Whether new-school or 
established, they excel at rooms with a point of view.

S T O R Y  B Y  A L I C E  C AVA N A G H

THE INN CROWD

COUP  DE  FOUDRE
Envisioned by New 

York-based design firm 
Roman & Williams,  

La Fondation in Paris 
exhibits a cocooning 

warmth. Opposite: its 
eighth-floor restaurant.

What makes a standout lodging? In the 1990s, the concept of 
design-led hotels emerged as a welcome alternative to the copy-
and-paste accommodation model at both the high and low ends 
of the market. Discerning travellers, then as now, sought something 
different: a hotel experience in step with its surroundings, with  
a carefully conceived environment that envelops and heightens 
the senses, while offering supreme comfort and that at-home-
but-better feeling. Here were hotels you’d love spending time in.

In parallel, as the design hotel market flourished, the digital era 
arrived, bringing with it voyeuristic and visual platforms such as 
Pinterest and Instagram. Good-looking design became pure 
clickbait; travel envy kicked in. Still, a notable hotel stay goes far 
beyond a pretty shell: it’s about the feeling instilled in the space. 
We spoke to a crop of interior designers who stand out for their 
alchemic approach to envisaging beautiful, exceptional lodgings. 
Their work inspires memories that last long after returning home.
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The Dutch double act behind Nicemakers, 
partners in life and work, Joyce and Dax Roll, 
received top notes last year for their super-
chic design of The Brecon, a 22-room bolthole 
in the Swiss village of Adelboden. The couple 
drew inspiration from the former hotel’s mid-
20th-century heyday, furnishing the chalet 
with a mixture of vintage and Modernist-like 
contemporary pieces, set against a backdrop 
of subdued, earthy colours, warm textiles, 
and the rawness of natural materials – stone 
floors and timber walls – which fit the alpine 
experience perfectly. 

Back on home turf in Amsterdam, they 
conceived two Hoxton properties, the first  
a 111-room hotel in the centre of the city 
fronting the canal, and a second address in 
the capital’s Eastern Docklands. Earlier this 

year, the Nicemakers revealed another design 
nicety: De Plesman is a 102-key stay in The 
Hague. Occupying the former headquarters 
of Dutch airline KLM, the project soars with 
an inviting blend of patterns and plush 
textures. For the 2020 refurbishment of 
Amsterdam’s historical Hotel De L’Europe, 
the avid duo embraced eye-catching 
wallpaper, upholstery and flooring. 

No matter the scale, it is their curatorial 
approach – hand-selected acquisitions lend 
individuality to each room and corner – that 
ensures their projects stand out. “It’s always 
a great honour to hear people say they could 
live in a room we designed,” says Dax Roll. 
“We get so many questions about the colours 
we used, but also about lamps or furniture. 
It’s a sign people are inspired by our designs.” 

Joyce and Dax Roll

NICE  GESTURES
Clockwise from left: a reception 

at De Plesman in The Hague;  
a common area at The Brecon  
in Switzerland; De Plesman’s 

restaurant Suus; a bedroom at 
The Brecon; the designers. 
Right: Rodolphe Parente.

Paris-based interior architect Rodolphe Parente 
is a newcomer to the hotel scene, having focused 
on residential projects in France and abroad for 
the past 15 years. An Andrée Putman alumnus, 
he inherited the legendary designer’s knack for 
scenography and her bold mix of materials. 
However, he is more daring in his approach to 
colour and the engaging dialogue he creates 
with contemporary art and design objects. 

Currently, Parente has two major projects 
under way. Opening this season, Le Provençal is 
a retreat on the seafront near Hyères that 
reinterprets an existing family-run hotel. “It’s  
a bright, warm and deeply emotional place 
steeped in history and memory,” Parente says. 
“The mission is to guide the transformation 
without betraying the soul of the place. Guests 
should feel that something has changed, but 
nothing has changed.”

The brief for his following assignment, the 
Experimental group’s first Rome location, 
couldn’t be more varied. Parente is transforming 
a former office block into a dynamic 78-room 
hotel. “It has a sophisticated atmosphere, a 
reimagined Roman elegance, infused with  
a graphic, Italo-disco spirit.”

You get the impression he appreciates the 
multifaceted briefs and creating a connection 
with guests that goes well beyond the decor. 
“Hospitality allows for a truly global vision – 
aesthetic, sensory and emotional,” he says. 
“Designing a place of welcome means imagining 
how people will experience a suspended moment 
in time, how memories will be made.” 

One to watch: 
Rodolphe Parente 
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